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PGA teams up with Wexford Golf to debut PGA MSP Airport

T

ravelers will soon be able to tee off and
take off at Minneapolis-St. Paul
International Airport. The PGA of America
and Wexford Golf, a Twin Cities golf
development firm, have
collaborated to debut PGA
MSP Airport — an interactive
golf concept.
The first such concept of its
kind located in a U.S. airport,
PGA MSP anticipates a May
2015 opening. Billed as a “golf
lifestyle facility,” it will feature
retail, food and beverage and
a hands-on golf experience
with lounge.
Wexford Golf’s Joel Burger
says the PGA MSP layout, encompassing
more than 12,000 square feet, will enable
golfers of all ages and skill levels to play
dozens of the world’s top courses on
industry leading simulators, receive
instruction from PGA Professionals and get

custom fit for clubs.
“The focus of PGA MSP is to engage both
existing and new golfers in a fun and
unintimidating environment staffed by the

best in the business, PGA Professionals,”
says Burger.
PGA CEO Pete Bevacqua welcomes the
opportunity that PGA MSP offers for an
airport that serves more than 35 million
passengers per year. “PGA MSP not only

three putts, that’s what I need you to do. If they can
start at a distance that allows them to shoot par, it
helps with pace of play. They are starting out from
a place of success.” ■

Custom-Built Golf Shop
Ready to Reopen
Adam Rosuck,
PGA Head Professional,
Northmoor Country Club,
Highland Park, Illinois

A

PGA Factoid
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iscal Year 20152016 dues
invoices will be
made available the
week of May 4,
2015. Payment is
due June 30, 2015.
Log onto PGA.org
to view, print or
pay your dues.
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dam Rosuck isn’t sure
how the extensive renovation of Northmoor
Country Club’s golf shop in
Highland Park, Illinois, will
affect sales numbers, but he
is sure of one thing: Everybody who enters will find it
more comfortable than the
old space it replaced.
“I love how it turned out,” says Rosuck, Northmoor’s PGA head professional. Rosuck owns the
shop, which was upgraded as part of the club’s longrange improvement plan called the Next Century
Project. “I couldn’t properly sell my merchandise in
the old shop,” he says. “Now I can do that. That’s
what I’m most looking forward to.”
The entire footprint was reshaped during the
renovation, increasing the size of the main floor
from 800 to 1,200 square feet. Rosuck didn’t have
a say in the details of the décor, such as the color of
the carpet or the countertops. He worked extensively, though, with a sports retail specialist, Jim
Foersterling of Sterling Grey in Barrington, Illinois,
to create a functional layout. He analyzed what
percentage of men’s clothing he carried compared
to women’s apparel, and how much equipment he
would stock.
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offers a fascinating golf experience for the
busy traveler, but also aligns with the PGA
Long-Term Strategic Plan to grow this
wonderful game,” he explains.
In addition to golf, Champions’
Grille by Ike’s Food and Cocktail,
operated by global restaurateur
HMSHost, will serve Classic
American Cuisine in an 84-seat
bar.
Among the offerings at PGA
MSP, says Burger, is serving as a
showcase for the latest golf clubs
from major manufacturers for use
at no charge and day passes for
non-flying golfers are available in
advance. Customers also will be
able to shop for their favorite apparel and
accessories in the Golf Shop, which will
feature PGA Championship- and Ryder Cuplogoed merchandise.
PGA MSP is located in Terminal 1 at the
north end of the MSP Airport Mall.

His decision to visit other shops renovated by
Foersterling helped him “learn from their mistakes.” He maximized space by creating more areas
to hang the non-cotton shirts that can’t be folded
on a table. “Jim was used to building the built-in
wall units with a base cabinet with clothes (hanging) on top and cabinets for storage (on bottom),”
Rosuck says. “What I learned from other shops is I
wanted to double-hang apparel top and bottom
(without the storage cabinets).”
Another high-tech addition – a 42-inch digital
touchscreen panel – now hangs in the L-shaped
vestibule that connects the shop to the men’s
locker room. Members can use it to sign up for tournaments through the club’s website. It replaced old
corkboards and gives the area a cleaner look.
Rosuck loves the cabinetry built by Foersterling.
The new shop is scheduled to open this month.
“Everybody tells me I will sell way more merchandise than I used to. That’s hard to quantify,” he
admits. “With the built-in and custom cabinetry, it
is going to look better. People will want to shop
more because of how it feels and looks.” ■

Using Personal
Par to Make the
Game Fun
Scot Hathaway,
PGA General Manager,
Rancho del Pueblo and
Los Lagos Golf Courses,
San Jose, California

S

cot Hathaway, the PGA
general manager who oversees the nine-hole
Rancho del Pueblo Golf Course and the par-68 Los
Lagos Golf Course in San Jose, California, understands why golfers get discouraged trying to take up
the game. Hathaway has seen plenty of new players
feel defeated when they can’t shoot par on any hole.
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He decided to help change the perception of par – an elusive goal for most of players – three years ago. That’s when
he and colleague Colleen Henry created a unique new trilevel scorecard for Rancho del Pueblo (pictured), a layout
with eight par 3s and one 250-yard par 4, which is the home
of The First Tee of Silicon Valley.
The new card allows players to keep score in three different levels: Advanced, Intermediate and Beginner. For example, advanced players are expected to make a three on a
traditional par 3. For intermediate and beginners, those same
par-3 holes would be a par 4 and par 5, respectively.
Hathaway says he based this new “personal par” more on
yardage than ability. The new par levels were created with the
idea that beginners could hit the ball 100 yards and the intermediate player could hit it 150 yards. Essentially, a 200-yard
hole for a beginner would be a par 5, considering two shots
will get their ball near or on the green and three putts (or a
chip and two putts) will get the ball in the hole.
“Golf is easy. Good golf is hard,” Hathaway says. “We
wanted to make golf as easy as possible. The gold standard is
par, but less than one percent of players can do that. When
beginners make a five on a par 3, they think ‘I’m not very
good.’ When they started looking at par as five, it made
them feel better about their games.”
To further the concept, all the signage at the tees reflects

By the numbers:
2015 PGA Championship volunteers

H

ere is a closer look at the more than
3,400 volunteers who will help bring
the 2015 PGA Championship to life on Aug.
10-16 at Whistling Straits in Kohler,
Wisconsin:
• 4 countries outside of the U.S.
represented (Canada, Ireland,
Switzerland and the U.K.)
• 16, age of youngest volunteer
• 42 different U.S. states represented
• 90, age of oldest volunteer
• 140 junior volunteers (ages 16-21)
• 1,000-plus returning volunteers from the 2010 PGA
Championship at Whistling Straits
• 2,616 volunteers who are residents of Wisconsin
Note: Volunteer positions range from working on-course as a marshal to
assisting with merchandise sales. Log onto pgachampionship.com to be
considered as a volunteer for the 98th PGA Championship at Baltusrol Golf
Club in Springfield, New Jersey, on July 25-31, 2016.

P

Current MSR
cycle ends
June 15

B

e sure you are
on target to
meet the
established MSR
requirements in
both PGA
Required and the
Total categories.
Log onto PGA.org
to view your MSR
summary and
detail. Failure to
meet the
requirements in
both will result in
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Any member in
Class F will be
dropped from the
active membership
rolls as of June 30,
2015.
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PGA’s Program Manager simplifies registration

U

se the PGA’s Program Manager
to schedule and promote your
player development events on
PGA.org, GetGolfReady.com and
PlayGolfAmerica.com. Program
Manager not only allows you to
market and promote your events,
but also register customers online,
manage your class rosters and
schedule automatic follow-up
communication to retain students.

“We’ve been using Program
Manager for one year and have
increased our program revenues
and participants 25 percent by
switching over from paper, walk-in
and telephone registrations,”
explains Andy Wolfe, PGA
assistant professional at
Grantwood Golf Course in Solon,
Ohio. “It’s been a tremendous time
saver for us as well. Employees in

these new par standards.
“It has been received very well,” Hathaway says.
“Parents can easily play with children. Instead of
giving strokes away, they just look at it like, ‘I made
a par and you a 4.’ As a beginner, that’s a birdie.
People really like it.”
Hathaway believes the concept will eventually
be implemented at Los Lagos, a 5,393-yard course
where beginners comprise roughly 20 percent of
the business.
“We haven’t implemented it (yet). We probably
will in the future,” he says. “With our marketing, as
we encourage more people to play golf, we will bring
it here also. I think it helps people enjoy the game.
Golf is about hitting a ball and chasing it and having
a good time. It is not really about score and how well
you play compared to the rest of the world.” ■

Fighting Drought Conditions
with Action, Transparency
Ken Woods,
PGA Head Professional,
Pasatiempo Golf Club,
Santa Cruz, California

P

asatiempo Golf Club, the highly rated Alister
MacKenzie-designed course in Santa Cruz,
California, is taking a proactive stance to dealing
with drought conditions. In doing so, they’re teaching a lesson every golf course management team
and PGA Professional should follow: Don’t try to
hide any issues. Tackle
them with honesty and
openness. It will likely

the golf shop don’t have to stop
what they’re doing to register
people while there’s a line full of
people. Program Manager also
allows us to simplify our
organizational, marketing and
communications tools to further
promote our programs.”
To learn more about the PGA’s
Program Manager and to get
started, log onto PGA.org.

earn the respect of your members and paying
customers.
Water restrictions enacted last year by the city of
Santa Cruz caused an unsightly brownout (pictured)
of Pasatiempo during the state’s worst drought in
decades. The ensuing backlash of bad reviews on
social media and complaints by customers put
Pasatiempo into action. The semi-private club
countered with constant updates by email and on its
website. Superintendent Justin Mandon started a
blog last April to keep golfers informed on his
efforts to keep the course in as good of shape as the
restrictions would allow. Discounted rates were
eventually instituted to play the 6,521-yard, par-70
classic course that was established in 1929.
“We were very transparent,” PGA Head Professional Ken Woods (pictured) says of the course conditions. The brown look at Pinehurst No. 2 during
the 2014 U.S. Open helped us here at Pasatiempo
for a while.
“We used that as leverage. Come play us and get
more roll on your drive.
“The people who hadn’t played the course before actually gave us rave reviews. They loved the
firm and fast conditions. We could get a 10 a.m.
(group) saying it was fantastic, yet the 10:10 group
who had played here before would want a refund.”
The club sent out an email at the end of January
pronouncing that the golf course had fully recovered thanks to 25 inches of rain in December, noting: “We are working daily on securing a long-term
solution for our irrigation water needs. We
are digging a prospective well right now.”
Pasatiempo Golf Club is also negotiating
with a nearby community, Scotts Valley, to
get more recycled water. While the state of
California is projecting worsening drought
conditions this summer, Pasatiempo plans
to keep the lines of communication open no
matter what unfolds. ■

Send Your Ideas

W

ould you like to contribute to Pro to Pro in an
upcoming issue of PGA Magazine? We’d love
to hear from you. Please submit any ideas you think
may be beneficial to your fellow PGA Professionals
to PGA Magazine Editorial Director Matt Marsom at
mmarsom@aol.com or (561) 512-8280. Photos can
be e-mailed or mailed to: PGA Magazine, 224
Marlberry Circle, Jupiter, FL 33458.
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